Louise DEPREZ
! loudeprez@gmail.com

Née le 24anvier1991

Célibataire

Permisde conduire(véhiculég

FORMATION EXPERIENCES PROFESSIONNELLES

A 20132014: Master 204, Université
Paris Dauphine

A 2011-2012: M1 Marketing et
stratégie, Université Paris Dauphi

A Aot 2011- Janvier 2012:
{ SYSaiNBE Soms8drfversity
Séoul, Corée du Sud

- UE:Marketingresearch Statistics Business
communication, Higlech marketing

A 20102011Licence de Gestion,
Université Paris Dauphine
- Mention AB

A 20082010DEGEAD, Université

ne
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Paris Dauphine

COMPETENCES

Langues :
A Espagnol (scolaire)

Formation:
A 3jours de formation chez NIELSEN
- Panel distributeur, NITRO

Concourgtudiant:
A Demifinaliste du concoursiThe Voice:
f QF LILImbbidd/tablate ge

demairé
DIVERS
Loisirs :

Musique (8 ans de trompette au
conservatoire municipal de Malakoff)

+281 38 OWILRYZ 9]
Cinéma (Carte illimitée Gaumont)
Sport (cardio, fitness)

>N

A Anglais (courant) TOEIC: 905/TOEFL:

d:

Ctoly @CWW CocaCola Entreprise- Assistante chef de
marque OceanSpray, Issytes-MIx JanvierJuillet 2013

-> Suivi des performances de la margselkin, sellout, promotion,
forecasX 0

-> Stratégique: Long Range Ptafinalyse deperformances de la marque
eninstore depuis 2ns¢9 EG NI OGiA 2y bLe¢whY 5+

-> Gestion en autonomee divers dossiers400 journées de dégustation e
magasin (été 2013), jeux concours de Juillet 2013 (partenariat commer

pour la dotation, création PLV), veille concurrentielle

5 wSTtSEAZ2Y LBOP4SNoiivedt QradyiBparidiig (i A 2 v
-> Préparation debll5 @dzSa YSy adzSffSa R®Réa®i A
Spray

-> Interlocutrice privilégiédes équipes Trade Marketing dans le cadre d
RSOSt2LIISYSyld RQlI OGA@FGA2Yya LINE

GOF I\"CZ

GDF SUEZXarketing & Sales Europe Service
Marketing Stratégique, La Défense Juillet-Décembre 2012

>/ KFNBSS RQS{GdzRSY !yIfeaS Rdz Yl
AYY20FyaSa £ fQSIdzZALIS YIN]SGAy3
->Contribution de fagon polyvalente a divers dosspoar laDowstream
Strategyet lesPanEuropearStrategidMeetings Risk of churn iBtoCgas
Francehistoric of churn and related events@w K .
>l aaAaidl y OdarketiIntéligepdie ér’Cod8nunications:
Organisatiordu M&S management meeting&-17/10/2012), Présentation
M&S BEpour la directionarticle sur les offres pafituropéenne®2B pour
la newsletter BEE, veille concurrentielle

>5S@St 2LIISYSyYy (i Rearry@eel6ieSslalniveaQ dzy S
européen et choix des pays a cibteZollaboration avec des consultants en M
a Oxford

osiatis Osiatis(3*me SSII frangaise)chargée déormation RH
Juin—Aolt 2011
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KentuckyFried Chicken Employée polyvalente
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CDI 18h/semaineJuillet 2010 a Janvier 2011 (6 m)ois
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Louise DEPREZ

I__*loudeprez@gmail.com
Born on January24th 1991
Single

Drivinglicence

TRAINING

A 20132014: Master 204, Paris
Dauphine University

A 2011-2012: M1 Marketing and

A August 2011- January 2012:
Semester abroadsogandJniversity,
Seoul, South Korea

- Studies:Marketing research, Statistics,
Business communication, High tech marketing

A 20102011Management Degree,
Paris Dauphine University
-« AB» Mention

A 20082010DEGEAD,
Paris Dauphine University

SKILLS

Languages
A English(fluent) TOEIC: 905/TOEFL: 94
A Spanish (scholar level)

Training:
A 3cday training at NIELSEN
- Retailergpanels , NITRO

Student challenge
A { SYA TFAY TheNaidethe2 T
FdziidzNB Y20Af Skidl o

OTHERS

Leisure :

A Music (8 years of trumpet practice at
the Municipal Conservatory of music |)

A Travgls (Jagan, Ecuador, Kenya,
LYR2Yy SaAl Xou

A Cinema (Unlimitedsaumontcard)

A Sport (cardio, fitness)

strategy, Paris Dauphine University

j for the Directionarticle on B2BanEuropearoffersfor the BEE newsletter

PROFESSIONAL EXPERIENCES

Ctoly @CWW CocaCola Entreprise- OceanS p r ®sands
Manager Assistant, Isskes-MIx JanuaryJuly 2013

-> Followups on all aspects of brand performance geliseltout,
LINEY2(GA2YS F2NBOIF A&l X0

-> Strategic: LongRange Piany' I f @ aA & 2 F -sto@ Bverg |
performance during the last 2 yearsNITRO Extraction: WD Display, she
wh{ X

-> Autonomous management of diverse projects: thatiore testing
campaign (400 days during summer 2013), the Brand Of the Month Con
in July 2013 (partnership for the prize , POSA creation), benchmark

-> Preliminary work on the 2014 innovation: Sparkling new product

-> Collaboration with the Ocean Spray team on elaborating Monthly Bu
Reviews

-> Preferred contact for the Trade marketing team in the organization-of
store activations.
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GOF I\C=Z

GDF SUEZXiarketing & Sales Europe
StrategicMarketing Assistant, La Défense July-Decembrer2012

->Researctanalyst Analysis of the Belgian market and presentation of
innovative offers tcElectrabeB2C Marketing team (worldwide benchmar
->Multi-faceted contribution to diverseubjects for theDowstream
Strategyand PanEuropeartStrategidvieetings Risk of churn iBtoCgas
Francehistoric of churn and related eventsGiwk . 93 9y SNH&
->Assistinghe Market Intelligence and Communication tea@rganization
of the M&Smanagement meetingl0/16-17/2012), M&BEE presentation
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benchmark
->Europearx Entryleveloffer » conceptdevelopmentandselectionof
targetedcountrieg; Workshopwith consultantsrom Oxford (MBA)

osiatis Osiatis(3rd French IT servioeompany) - Human
Resourcesraining Assistant June—August 2011
->Management ofvork-studycontractsandregionalbenefits
->Benchmark on howompetitorsattract new performingprofiles
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KentuckyFried Chicken Stew
CDI 18hweek- July 2010 t@January2011 (6monthg




